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20052005--2007 DSM Portfolio2007 DSM Portfolio
Capacity Lifetime* Program 

Savings MW MWh Savings Budget

Consumer Products 13.7 499,000 $   5,525,000 

Existing Home HVAC 3.2 133,000 $   3,585,000 

New Construction 9.1 432,000 $   6,190,000 

Low Income 0.5 51,000 $   3,300,000 

Totals for Residential 26.5 1,115,000 $ 18,600,000 

Existing Facilities Large 8.4 768,000 $   6,760,000 

Existing Facilities Small 6.3 540,000 $   4,360,000 

New Construction 6.8 735,000 $   7,360,000 

Building Operator Training 0.6 74,000 $      240,000 

Energy Information System 0.3 41,000 $      300,000 

Schools 2.8 162,000 $   1,680,000 

Totals for Non-Residential 25.2 2,320,000 $ 20,700,000 

Subtotal 51.7 3,435,000 $ 39,300,000 

Measurement, Evaluation & Research $   3,900,000 

Performance Incentive $   4,800,000 

Total 51.7 3,435,000 $ 48,000,000 

* Refers to savings over the expected lifetime of all program measures.
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Program UpdateProgram Update
2006 
12 Total Builders (11 Production +1 Custom)
• 68 Subdivisions
• 17,388 Lots (48 custom)
• $32,400 incentives paid (81 homes)
2007 
14 Total Builders (11 Production + 3 Custom)
• 43 Subdivisions
• 4894 Lots (35 custom)
• $742,800 incentives paid (1,857 homes)

Participating BuildersParticipating Builders
Builder City #  Subdivisions # Lots

1 Ashmor Homes Valleywide - Custom 48
2 Ashton Woods Valleywide - AZ 10 1047
3 BuilditGreen, Corp. Valleywide - Custom 7
4 Centex Homes Valleywide - AZ 9 2356
5 Columbia Communities Peoria, AZ 1 101
6 Conquest Homes Casa Grande, AZ 1 83
7 Countrywalk Homes Casa Grande, AZ 2 112
8 David Weekley Homes Goodyear, AZ 1 84
9 Del Webb Valleywide - AZ 23 8,963

10 Doucette Homes Flagstaff, AZ 1 184
11 Elite Communities Sun City, AZ 1 118
12 Ericksen Homes Prescott, AZ - Custom 8
13 Empire Communities Flagstaff, AZ 4 552
14 Habitat for Humanity - Valley of the Sun Valleywide - AZ 20
15 Homes by Towne Surprise, AZ 3 344
16 Keystone Homes Casa Grande, AZ 1 92
17 Monogram Design Builders Valleywide, AZ 2 19
18 Monterey Homes Valleywide, AZ 4 381
19 Nicholas Homes Valleywide, AZ 3 206
20 Pulte Homes Valleywide, AZ 33 6000
21 Rosewood Homes Valleywide, AZ 3 186
22 Suncor Homes Goodyear, AZ 3 191
23 Sun Pine Homes Prescott, AZ 1 24
24 Talas Homes Buckeye, AZ 3 101
25 T&M Mohave Properties Flagstaff, AZ 1 55
26 Shea Homes for Active Adults Peoria, AZ 1 1000

Totals 111 22,282
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• To earn the ENERGY STAR
– meet guidelines for energy efficiency set by 

the U.S. Environmental Protection Agency. 
– Be at least 15% more energy efficient than a 

‘code’ home.
– include additional energy-saving features that 

typically make them 20–30% more efficient 
than standard homes
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ENERGY STARENERGY STAR
• Guidelines are set by the U.S. Environmental 

Protection Agency (EPA)

• Performance Based
– Homes can have different specs
– Each energy component is rated
– HERS (Home Energy Rating System) Index of 85 

• Thermal Bypass Checklist
– The HOW is as important as the WHAT

• EPA Energy Star Certification
AND

–Mechanical Fresh Air
–Pressure Balancing
(Also required by EFL Gold)
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Builder SupportBuilder Support

• Advertising
• Builder Sales Support/Model Homes 
• Training
• Incentives

AdvertisingAdvertising

• Designed to drive traffic to participating 
builders

• Part of overall APS Green Choice promotions
• Includes print, radio, TV and web
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Number of ImpressionsNumber of Impressions
Media Outlet Medium # of spots/insertions Dates # impressions Cost

SW Home Journal Print 1 Spring 250,000 $25,000

AZ New Homes & Lifestyles Print 12 Monthly 960,000 $35,000

Lifestyles Newsletter Newsletter 2 Jan/Feb, June/July 1,600,000 N/A

Utility Bill Insert Print 1 February 940,753 N/A

Cox Media TV 237 Spring/Fall 139,951 $50,000

Network TV TV 104 November 234,800 $112,000

Total = 4,125,504 $222,000

AZ Homes and LifestylesAZ Homes and Lifestyles

2008 Ad2008 Ad
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AZ Homes and LifestylesAZ Homes and Lifestyles

20072007
August IssueAugust Issue

APS Energy Star Homes APS Energy Star Homes 
CommercialsCommercials

RadioRadio
TelevisionTelevision



8

aps.comaps.com
• Homebuyer Support

– E Star features and benefits
– List of all participating builders and subdivisions 

• Builder Support – Construction Corner
– How to get started
– Contact info for participating HERS raters
– Links to E Star MOU and program info

Consumer pageConsumer page
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2008 Program Marketing Plans 2008 Program Marketing Plans 
(tentative)(tentative)

• Arizona Homes and Lifestyles magazine
– Monthly 2-page ads
– August cover
– Editor’s Choice
– Webzine

• Cox Cable sponsorship
• Rosie on the House
• Move.com
• APS Lifestyles newsletter
• SW Builder Show/HBACA sponsorships
• High Country Advertising
• E- Newsletter – Grand Openings
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Builder Sales SupportBuilder Sales Support

• Sales Training
• Model Home Sales Book
• Consumer Brochures
• Energy Cost Brochures
• Energy Cost Brochures – New Design
• Energy Cost Brochures & Equalizer

Success with E Star TrainingSuccess with E Star Training

• Long term contract with Advanced Energy
• Two Day Training – Emphasis on “Process”
• Reviews all key thermal by-pass details
• Follow-up consulting
• Upcoming Training Opportunities
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IncentivesIncentives

• $400 per home
• Paid at time of connection to APS system

Program Snapshot 2008Program Snapshot 2008--20102010

Average Annual Budget
• Incentives - $1.2 M
• Training - $60K
• Education - $10K
• Implementation - $170K
• Marketing - $302K
• Administration - $80K

Total - $1.82M
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Program Impacts 2008Program Impacts 2008--20102010

• Estimated 9000 homes paid incentives
• Peak Demand Savings – 9.7 MW
• Life time energy savings – 458,000 MWh

– power over 32,000 homes for one year

• Net Benefits - $21M

Getting StartedGetting Started

• Aps.com – Construction Corner
• Sandy Lockard – 602-370-4387

(sandra.lockard@aps.com)



13

Click HereClick Here
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THANK YOU…THANK YOU…

Tom.Hines@aps.com


